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# 1: THOU SHALT NOT ASK 
TOO MANY QUESTIONS 



ASK YOURSELF

Furthe r read ing : www.surveyp lane t.com/b log /survey-fatig ue -typ es-causes-and -how-to-avoid -it

Does this q uestion g ene rate  
information that is ab so lute ly vital 
to  this stud y?



# 2 : THOU SHALT NOT ASK 
DOUBLE- BARRELLED 
QUESTIONS



EXAMPLE

Yes or No: 
Did  you find  the  workshop  fun and  informative?

vs



# 3 : THOU SHALT NOT ASK 
LEADING QUESTIONS

‘Given the  success of the  p rog ram, should  it rece ive  more  fund ing ?’
Exam ple

Furthe r read ing : www.casrai.org /g uid es/ lead ing -q uestions-in-surveys



# 4 : THOU SHALT 
CONSIDER ‘THE FENCE’

Ne utral Ne ithe r 
ag re e  nor 
d isag re e



Is it use ful to  know if p eop le  are  ind iffe rent, o r d o  you actually 
want to  know which way they lean?

ASK YOURSELF

Furthe r read ing : www.evalacad emy.com/article s/eve rything -you-need -to-know-ab out-like rt-scale s



# 5 : THOU SHALT CONSIDER THE 
ORDER OF THINGS



THINGS TO CONSIDER

• Easy q uestions        more  comp lex/sensitive  q uestions

• Demog rap hics: b e tte r at the  end

Furthe r read ing : www.scienced irect.com/top ics/comp ute r-science /d emog rap hic-q uestion



# 6 : THOU SHALT BE 
CONSISTENT



CHOOSE A DIRECTION AND STICK WITH IT!

Furthe r read ing : www.td .org /content/atd -b log /evid ence -b ased -survey-d esig n-strong ly-ag ree -on-the -le ft-o r-rig ht-sid e -of-the -like rt-scale



# 7 : THOU SHALT 
OFFER AN ‘OTHER’ 
OPTION



RULE OF THUMB:
If you’re  not 100% sure  you’ve  cove red  all p ossib ilitie s, 
p rovid e  an ‘o the r’ categ ory (with text b ox)



# 8 : THOU SHALT USE OPEN 
TEXT RESPONSES SPARINGLY



# 9 : THOU SHALT 
GUIDE SURVEY 
USERS WELL



CLEARLY EXPLAIN/ LABEL:
• Numb er of q uestions in survey
• Time  req uired  (e stimate )
• ‘Se lect one ’ vs ‘se lect many’
• Mand atory vs op tional q uestion
• Top ic chang e : ‘This next se t o f q uestions is g o ing  to  ask 

ab out household  income…’



# 10 : THOU SHALT FOOLPROOF 
YOUR SURVEY



ONLINE SURVEY FUNCTIONS

• Skip  log ic – includ es/exclud es q uestions b ased  on 
p revious re sp onses (e .g . sub -questions for women only)

• Valid ation crite ria – p uts p arame te rs around  
accep tab le  answers (e .g . age  value  = 15-99)

Furthe r read ing : www.sup p ort.kob otoolb ox.org /using -formb uild e r.html



THANK YOU 
Louise  Parke r
louise .p arke r@ahp su.com
www.australianhumanitarianp artne rship .org
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