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I’m thankful to be here!

DARWIN




Evaluation reporting using infographics — today’s session overview

Today’s discussion is for anyone who wants to learn a little bit about infographics and how they can present
information in visually appealing formats

We will discuss:

A bit of background

What is an infographic

What types of infographics exist

What are the main steps in creating an infographic
What tools can be used to create infographics

A sample infographic from Policy Performance
Some best practice design principles

Q&As
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| founded Policy Performance in 2018

Our services

Monitoring and evaluation

Making sense of evidence to understand

) ) ) change over time
Policy and business case design to secure s = mm mm e e e e e e e = ~

Business cases and planning

fundina and use it well Data analytics and visual reporting \
POLICY ° { Providin Ili itical |
. . I g compelling answers to critica

+ PERFORMANCE Capability building I questions. |

Training, mentoring and support to enhance I We use: SurveyMonkey, Qualtrics, MySQL, R, |

staff skills and confidence | STATA, SPSS, NVivo, Power BI, Google Analytics, |

\ Exceland Canva !

~ e e mm e o o mm mm mm e e - /

PUBLIC SECTOR Our values How we help

" EXCE I— I—E NCE We are an agile team of consultants who live  We help public sector clients to plan,
-

/ 7’ /> :7) our values. We are: meaningfully measure and effectively

evaluate their priorities. We also train policy
About you, your work and your

N
j F ROM STRATEGY desired impact and evaluation leaders.
T O I M P A C T a1 le) {0 M[c "B We work logically, rigorously and

creatively We draw on our multi-disciplinary skills to

| . \ SIVERSE We navigate different support a diverse range of sectors. We aim to

perspectives and experiences maximise the public good resulting from

EYYINII) We engage genuinely and government services, to benefit people and
collaboratively habitats in need of support.

T4z 0| To work with and for inspiring
people Learn more here




We use various data systems and tools based on project phase

0 Data collection & !,!P

management

SurveyMonkey or Qualtrics

Creating and distributing
online surveys for
stakeholder feedback.

MySQL

Extracting and managing
large datasets, organising
information from multiple
sources and supporting
efficient data retrieval for
analysis and reporting.

MS Excel
Data collection and theming

Teams etc

Recording and auto-
transcription services

R, STATA and SPSS

Statistical software packages
for advanced statistical analysis
to generate quantitative
evidence from large datasets.

MS Excel

Organising and analysing data
efficiently, with simple
calculations and visualisation
that make information easy to
understand.

NVivo

Analysing qualitative and mixed
methods datasets to discover
themes from sources such as
interviews, focus groups and
surveys.

e Data analysis op~0’°“

. ’0\ ".'.
Reporting and Nt
visualisation mﬁ

Power Bl, Google
Analytics dashboards

Creating interactive, shareable
dashboards and reports,
enabling real-time monitoring
and informed decision-making.

Canva

Creating compelling and
accessible infographics, visual
reports and presentations.

MS Excel

Organising and analysing data
efficiently, with simple
calculations and visualisation
that make information easy to
understand.
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A quick note on Al...

LET ME GET THIS STRAIGHT .. AT I3 UNTRUSTWORTHY O THE POINT OF ACTE DECEPTION;
L STEALS ART & INFORMATION; 1S ALREADY TAKING JOBS FROM UNI GRADUATES AND 1S
THREATENING THE CRITICAL THINKING OF SCHOOL KIDS  THE DATACENTRES THAT HovsE
“THE SLOP ARE TAKING LAND, LUATER § ENERGY DURING A HOUSING AND A CLITIATE CRISIS .

T HAS ALSO BECOME SO FINANCIALLY OVEREXTENDED THAT IT MAY HAVE CREATED
| A BUBBLE THAT GouLD S0ON CRUSE A GLOBAL CRASH . , ,

|

 OMDWERERUSHING il o

-

. TOWARDS IT?/ .

YEP. HURRY UP OR WE'LL MISS QUT

_". "

=

| =l
4
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It's actually pretty simple...

An infographic is a visual representation of information, data or knowledge designed
to convey complex concepts in a clear and engaging manner.

What 15 o0 ingogmp\n'.c.?

‘FF.:,ELQ Fcf,"'rll ™M
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A quick rationale for creating infographics

4

Infographics highlight the Information is more likely to be
most important information retained when presented with
visuals
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Infographic types: Categorical

Training
Evaluation
methods

POLICY
PERFORMANCE
Il FROM STRATEGY TO IMPACT

Learning focused

Kirkpatrick model (4 levels) - Measures

participant reaction, learning, behavior
change, and training results

The Mew World Kirkpatrick model —
Expands Kirkpatrick model to include
engagement and alignment with
organisational strategy

Hamblin's five levels — Extends Kirkpatrick
model to capture wider societal impact
CIRC Model — Evaluates context, inputs,
participant reactions and outcomes

« Kraiger's Model — Measures cognitive
(knowledge), skill-based and affective
(attitude) learning outcomes

KPMT Model - Focuses on knowledge,
performance, motivation and transfer of
learning

Qualitative/story based

+ Most Significant Change (MSC) — Uses
participant stories to uncover major
changes resulting from the program

+ Outcome Harvesting - Works backward
from observed outcomes to determine
what contributed to them

« Responsive Evaluation — Centers on

stakeholder values, concerns, and
priorities rather than fixed metrics
Brinkerhoff Success Case Method —
Investigates both successful and

unsuccessful cases to understand what
worked, what didn’t, and why

Innovation/use-focused

+ Developmental Evaluation — Supports
innovation and adapts evaluation during
implementation.

» Utilisation-Focused Evaluation — Tailors
evaluation around how intended users
will use the findings.

4

Causation/contribution focused

« Contribution Analysis — Builds a
performance story linking program to
results

Process Tracing — Tests step-by-step
causal links between intervention and
outcomes

Realist Evaluation — Explains what works,
for whom, under what circumstances,
and why.

System focused

« Kaufman's Model — Assesses impact at
multiple levels, from individual to
organisational and societal outcomes
CIPP Model — Evaluates context, input,
process and product to guide and assess
programs

Scriven’s Goal-Free Evaluation — Focuses

on actual outcomes without preset
goals.

Strategic/financial impact

« Phillip’s ROl Model — Extends Kirkpatrick
by adding a fifth level: Return on
Investment, quantifying the financial
impact of training.

Balanced Scorecard — Aligns evaluation

with organisational strategy, using key
KPls across financial, stakeholder
satisfaction, internal process, and
learning dimensions.

h
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Infographic types: Timeline

o Vanuatu | | NSDPMEE | , M&E | - PSC <« Revised "
= 2030 -NSDP | o framework | o = Policy | o & guidelines o NPF o
. N J - N | N - N O™ Guidance on Coporate | N Adsoted . N
The People_s Plan Targets & indicators Four key areas and Business plans. apted Q
launched with 15 N to guage the L for M&E Unit <] Templates for recommendations ;
|| goals across 3 pillars, \| progess of NSDP Introduced M3E Quarterly, Half yearly \| from 2018. Included
over the period 2016 working groups in and Annual repors Provincial plans
| e ministries P
National GUIdellnG.} on
Planning Monltormg
F’a';‘;‘l':"”k Guideline on
(NPF) Evaluation
Guidelines for designing
corporate and business Guideline on
plans in alignment with . .
NSDP objectives Policy Audit
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Infographic types: Map

Australia's forests, by forest type T .

f‘_ Australian Government

Department of Agricalture
and Water Resources
ABARES

Australia’s State of the Forests Report 2018

Kununurra

Forest type Broomf}
[ Acacia J
B caiitris -
. Casuarina ' A

. Eucalypt mallee open

l:‘ Eucalypt mallee woodland ﬂ‘

l:‘ Eucalypt low closed }
. Eucalypt low open "\

Alice Springs
.

D Eucalypt low woodland q%j ﬁ
|:| Eucalypt madium closed \ ’
D Eucalypt medium open X lr
D Eucalypt medium woodland Gera\dibn\

| Kalgoarlie
. Eucalypt tall closed \ -

! : i ’_'{J\,\__)’ ; | .
G 4 - : ; ; 8P Coffs Harb
. Eucalypt tall open \ # it~ pe. ; J ; offs Harbour
Perth.r- / 2 nig f} i 2 QT

[ ] Eucalypt tall woodland oA KA S
B mangrove o 4\&6 ] pdelaide

[[] metaleuca " Albany Gi}")z'\

. Rainforest

D Other native forest

=

! Canbgrra
®

i

Mount Garnbier

. Commercial plantation

D Other forest 0 500
) km

Data source: National Forest Inventory 2016 Projection: Albers equal-area with

Map compiled by ABARES 2018 standard parallels 18°S and 36°5

@ Commonwealth of Australia
Reference: Montreal Process Implementation Group for Australia and National Forest Inventory Steering Committee, 2018, Ausiralia's State of the Ferests Report 2018, ABARES, Canberra, December, CC BY 4.0,

POLICY
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Infographic types: Qualitative

FLU MYTHS

FLU FACTS

@

IFYOU GET THE Fy
VACCINE, YOU ARE
ABOUT 60% LESS LIKELY

0 NEED TREATMENT
FOR THE FLy

do more
feel better
live longer

FACT |

GETTING THE Fyy
PROVIDES B'r'n‘a‘lfl‘lsitfgoT
SUCH AS THE POTENTIAL
TO REDUCE ILLNESS AND
PREVENT TIME LOST
FROM WoRK

For more flu myths
and facts, go to

www.cdc.gov/flu/keyfacts.htm

or www.cdc.gov/flu/about/qa
misconceptions.htm
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Infographic types: Singular factor

Most consumed
Australian
- gure.au_ of
tatistics
non-alcoholic beverages
4
L e
6mL
. 11mL
Cordials ) 13mL
Bk htnk Energy drinks
48mL
Fruit & Vegetable
juices and drinks
Daily per capita consumption of
non-alcoholic beverages
145mL
Packaged water
165mL
Soft drinks
Note: Excludes tap water consumed either as plain water or added to other beverages such as tea and coffee.
Volumes derived from food retail sector only, excluding restaurants, fast-food outlets, and cafes.
Source: ABS, Apparent Consumption of Selected Foodstuffs, Australia, 2023-24
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Infographic types: Several single factor datapoints

A tale of two cities m.:f“ A tale of two cities
Median weekly rent Median weekly personal income
\
Y Top post of 2024
A tale of two cities —
& Bureau of
Population Statistics
JiT
Sydne Melbourne
‘ Sydney Melbourne y$881 y $841
$470 $390
“ Note: Refers to Greater Capital City Statistical Area (GCCSA) Note: Refers to Greater Capital City Statistical Area (GCCSA)
Source: ABS, Census of Population and Housing, 2021 Source: ABS, Census of Population and Housing, 2021
‘ m m m A tale of two cities .B.,i.o;. A tale of two cities —
ureau Bureau
Percentage of households where stastics | | | Population increase 30 June 2021 St
- m - a non-English language is used to 30 June 2022
- O
“ Sydney / Melbourne
5,297,089 5,031,195
Note: Refers to Greater Capital City Statistical Area (GCCSA) . .
Source: ABS, Regional population, 2022

Sydney Melbourne

/ d Sydney / Melbourne 0.7% 1.1%

Note: Refers to Greater Capital City Statistical Area (GCCSA)
Source: ABS, Regional population, 2022

Note: Refers to Greater Capital City Statistical Area (GCCSA)
Source: ABS, Census of Population and Housing, 2021

POLICY

Source: Australian Bureau of Statistics 17
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Infographics types: Side by side comparison

(posted on 02 Sept 2023)

1.8% engagement rate*

17.5K reach
18.8K views

00 |
284 12 14

reactions comments shares
‘ Very positive
. sentiment

Source: Policy Performance

(posted on 15 Sept 2023)

4.8%, engagement rate*

37.5K reach
40.3K views

00 3 |
1235 210 514

reactions comments shares

‘ Negative
.\ sentiment
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Infographic types: Layered comparison (2-year data horizon)

AUSTRALIAN SCHOOL GROWTH

The Australian Bureau of Statistics recently released data on schools in Australia as of 2023. In
this infographic, we compare this data to that collated in 2022,

Key: . 2022 . 2023

Total number of schools

15 more schools in 2023

10k

Sk 9,614 9,629

Total number of FTE* staff

£ 427 more FTE staff (1.4% increase) in 2023
307,228 5ishiy
311,655 Liinses?

Female

“Full-time equivalent

Seurces:

Australian Bureau of Statistics. Schaols, 2023 Retrieved from:
hittps:iiwww.abs povaufstatistics/peoplefeducationSchools 2023
Australlan Bureau of Statlstics, Schools, 2022, Retrieved from;
hittps:iiwssne.abs govau/statisticsfpeoplefeducationschools/ 2022

Student retention rate

Year 7/8 to 12 full-time apparent retention rate

80.5% in 2022
79.1% in 2023

Female

Total number of students

44 L£B6 more students (1.1% increase) in 2023

4M

M

. 4,042,512 [l 4,086,998

M

Students

“Some minor differences in data collection across jurisdictions exists. Read mone about the data
methodelogy: https:fwew.abs gov aumethodobegies/s chools-methodology! 2023

Teacher.

www.teachermagazine.com

Source: Australian Council for Educational Research
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Infographics type: Dashboard (single point in time)

W RESERVE BANK OF AUSTRALIA

Key Economic

Indicators

Snapshot 3 February 2026

Cash Rate Target Economic Growth Inflation (Menthly cei)

385% 2.1% EXL
i

Unemployment Rate BR'ELTXE[I Average
4 1 % Weekly Earnings

Employment S ] J.5‘4‘230

Growth Rate
[]
Household %
Saving Ratio 64

1.1%

Net Forelgn 1 Australian Dollar= = China GDP Growth

23 T U55068 457

5 1 b Q
of GDP) @ ‘ . '

. i 20
Source: Reserve Bank of Australia PERFORMANCE




Infographics type: Dashboard (trends over time)

Customer Perspective Dashboard with NPS Trend

This slide Showcases the Graphical Representation of perspective of customers. Data coveredin this dashboard includes-Met Promoter score, Mumber of accounts by NPS, MPS trend by percentage, Tier and by
accounttier.

Net Promoter Score —Current Vs Previous # of Accounts by NPS Category

3 s 108% I T

Previous quarter-25.35%

% NPS Trend NP S-Met Promoter Score

100%
50%
0%
-60%
-100%
-150%

2020 Q1 2020 02 2020 03 2020 Q4 2021 01 2021 02 202103 202104
MPS —0—Growth from Prev Qir
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Infographic types: Composite

Source: Asthma Australia

ASTHMA IN AUSTRALIA 2 AiSTRaln

1IN9

fii
BT o
i ié

Nearly 2.6 miliion peogle’

] 0.80/0 stateTerritary

OF AUSTRALIANS REPORTED

HAVING ASTHMA IN 2022'

OE o
m 9 ¢ gl';.s!i
OF FIRST NATIONS T

AUSTRALIANS REPORTED 127
HAVING ASTHMA IN 2018-19?

HOSPITALS AND EMERGENCY EEE
IN 2022-23

Persans (%) |

Qver . About
Australians were © Australians
hospitalised for : presented to
asthma : Emergency

ln fram 26,000 duwingyears ~ © Department with
with COVID-19 pandemic © asthma

measures)® :

{up from 77,000 in 2021-22
and 74,000 in 2016-17)*

90%  43%

of asthma
hosptellsnione hospitalisations
were potentially © were in children
preventable with  aged D-14°
optimized care in :

the community®

of asthma

ﬂ AUSTRALIANS DIED
FROM ASTHMA IN 2023

328
* females 43% of asthma deaths ware in
149 women gged 75 years and over”
males

Asthma mortality decreased in 2021 due to
COVID-19 pandemic measuras, but retwrned
# to pre-pandem|c levels in 2022 and 2023,

with 1.3 and 1.4 deaths per 100,000 peaple
[adjusted far ageJ

MURT&LIT\‘ RA'IES ARE HIGHER FDR &

e & |BE

Peaple lving People living In areas of First
In outer highest socio-econamic Nations
regional areas disadvantage people

ASTHMA WASTHE @ 4" leading cause far
LEADING = il
_CAUSE 10" leading cause
OF DISEASE ¢ forall ages combined®

BURDEN IN 2023 e
FOR CHILDREN® .K 7" leading cause of

disease burden for First

(aged 1-14 years) Nations peaple in 2018°

Have an Asthma Action Plan®

ONLY 1IN 3 PEOPLE Y
WITH ASTHMA: et

@ Use regular daily medication®

For medical adviee on how to best treat and manage your asthma, speak to your doctor.

o fE@¥in

To speak with an Asthma Educator, eall 1800 ASTHMA (1800 278 462) of visit asthma.org.au

8.6 Updated 1 November 2024
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> Statistical > Timeline > Process » Anatomical > Visual Resume » Hierarchical
Infographics Infographics Infographics Infographics Infographics Infographics

> List _ » Informational » Comparison » Location-based » Roadmap » Multi-chart
Infographics Infographics Infographics Infographics Infographics Infographics

POLICY

Source: Visme layout cheat sheet, modified by Policy Performance L T 23
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1. Understand your objectives

DEMOGRAPHICS CONSISTENTLY HIGH FEEDBACK

395
Active Registered Users
19 Tailored Courses
Delivered

28 cohorts
52% Female

w2y 6% Project Staff
& 11% alumni

339%s. East Asia
.) 2B% Pacific
39% Rest of World

57% Tertiary

88 19% Government
70% Early-Mid
B Career Research
Professionals

O 72% personal
Relationships

97%

Satisfaction Rating
(70% very high}

72% completion Rate

(73% F; 70% M)
(above industry standards)

94% Gained New
Knowledge & Skills

CONTENT

wie 92% 97%

Bl Relevant
toWork &  Interesting &
Organisation Engaging
Needs
., 93%  95% [+
O te Easyto g
Future 4 derstand
Careers

o 95% 97%
THT abiew  Learning

Apply Learnings
into Work

Resources As
useful
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2. Tailor to your audience
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3. Consider how it will be disseminated

ar u wld,wd Strategic Evaluation of WFP's
3 i Capacity to Respond to Emergencies

» Design choices should take into
account how and where the
infographic will be published.

« Infographics published on a website,
social media or in print may need
different styles to be effective.

* You should consider the devices that
your users will access the
infographic on.

. Vlew your infographic on different _ concsmons "
devices and browsers to see what it g
looks like. :

RECOMMENDATIONS

1 2 3 4 5

POLICY

Source: World Food Program 27
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4. Decide on the content to include

Once you've identified your audience, decide the key message or idea you want
to convey through the infographic. This 3-step structure for planning is useful.

What do you want How do you want What do you want
the audience to HI:',: the audience to ED:I the audience to
understand? feel? do?
Source: The 7 G.R.A.P.H.1.C. principles of public health design POLICY
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5. Choose the right tool

g -

Canva Piktochart Visme Hlustrator
&ﬁ ‘ 6
MS Word MS Excel MS PowerPoint MS PowerBlI
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5. Choose the right tool - for maps

B
@ Google Earth QG |$ ArcGIS Online

POLICY .
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6. Ensure you meet accessibility standards

* Provide alternative text to support screen readers.
* Follow Web Content Accessibility Guidelines (WCAG).

« Refer to Centre for Accessibility Australia for WCAG design principles and
guidelines. Understanding Accessibility - Centre For Accessibility Australia

POLICY .
PERFORMANCE


https://www.accessibility.org.au/guides/
https://www.accessibility.org.au/guides/
https://www.accessibility.org.au/guides/
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Visual hierarchy

Information 1
Information 2
Information 3
Information 4
Information 5
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Visual hierarchy

Information 1
Information 2

Information4| |nf0rmatlon 3
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Visual hierarchy

You
will read

this First

And then you read this

You will go back to read this if you want to
know more. It takes a lot of effort to read
because it has a lot of text in small font with
tight line spacing. Many people will skip this.
That's why it's really important to draw
attention to your message using visual
hierarchy.

At some point, you may read this

You'll probably
read this before
the paragraph

POLICY .
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Colour choice

Colour choice is the most
important visual qualities of an
infographic.

When choosing colours for your
infographic, opt to use your
organisations brand colours first.

If that’s not an option, opt to use
colour psychology to determine
what colours support your
message.

Be aware of certain emotional
associations to colours.

Keep your colour palette between
3-5 colours.

Color

Yellow

Orange

N\
J

White

Pink

Positive Connotation
g ™

Negative Connotation

e w
Optimism, Confidence, Self-esteem, Sickness, Jaundice, Foar, Cowardice,
Friendliness Depression
\ J \ J
g N\ [ B

) Sense of boing lost. Despair,
Comfort, Warmth, Playluiness Discomfort
\ . \ J
{ - i N
Warmth, Seriouuness, Earthiness, Heaviness, Dirtiness. Lack of
Reilabiilty sophistication
\ 7 . 7
4 N\ f b
Elegance, Wealth Sophistication Oppresasion, Mournin g Evil, Fear
Glamour
L. > L 7
4 3 i '
Simplicity, Clesrliness, Clarity, Purity Elitismn, Sterility, Emptiness, Isolation
L. 7 L S
Positive Connotation Negative Connotation
' 3\ ' g
P, ;
ower, Security. Speed, Courage, Danger, Defiance, Aggressi ion, Pain
Excitement
\ 7\ y
o 3\ f B
Happiness, Comfort, Warmth, Love, Emasculating Physically Draining,
Sexuality Emotionally Overwhelming
\ 7 K J
4 >} = R
Suppression Introversion,
ritual Healing, Royalty, Creativit
Spiitu - ROyaRY. sy Moodiness
\ > . " J
4 i’ { i
Trust, Intelligence, Serenity, Calm Sadness, Cold, Depression
\ 7 \ i3
f' N { N\
Fresh, Restorative, Peaceful, Eco- Sickness, Greed, Blandness,
friendly Boredom
. s N\ 7

POLICY .
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Use a high color contrast

 Ultilise contract to highlight key points, create focal points and guide the
viewer’s eye.

« Consider visual impairment and ensure color choices are accessible to all
viewers.

« Ensure high color contrast for text and visual elements for better visibility.
Maintain a color contrast of at least 4.5:1 between the background and the

text.

e ™

High contrast High contrast Low contrast

colour contrast ratio 211 colour contrast ratio 17.6:1 coletr contrast ratio 41

POLICY .
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Ensure color choices are accessible to all viewers
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Ensure color choices are accessible to all viewers
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Ensure color choices are accessible to all viewers
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Ensure color choices are accessible to all viewers
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How colour can help you quickly absorb information

Source: DesignLab - UW Madison

c g'g ;‘#u"

4 4 Are We in the Midst .4
4 Pf a Sixth Mass Extinction?

0
~

— Other Threatened Life: s Dl M -
thvestened; 19 hvestaned  0.07% ofkrowr % olkoown 772 ﬁfﬁ?m
e s M——. o

The Tip of a Vast Unknown

i
i

M

«f

¥ »
BV e
“:’&"

1 e
hl A e
& 8‘!#“&:..!.‘33#;‘?:## .-’

ii
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Graphics

« Use images or icons to make the infographic visually interesting.
« Choose the graphics that align with the objective of the infographic.
« Use alternative text to aid understanding. Also supports screen readers.

* Be considerate of diversity and inclusivity when designing your infographics.

« Avoid visuals, language or symbols that could be exclusionary to certain
groups.

Concerns about safety around the crossing

What improvements could be made

=,
»1@ o e . 3
@ drivers failing to Tt o r Better lighting (e.g. flashing lights)
Sowdoun e B e
Clear signage for drivers
okt arives [ -
signage/warnings
Raised crossing (a
"Wombat" crossing)
poor visibility (e.g.
obscured signs) - - 53%

drivers failing to
0,
a0 I e

difficulty to use o °
prams or mobility h\
aids &(\\

Q{% i P> _@é

Black and white striped
markings (a "Zebra" crossing)

47%

Speed humps or rumble strips

-

POLICY 4
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Limit busy imagery in the background

& Is your judgement robust, reliable & valid?
ONE VERY CLEVER EVALUATOR WILL WIN!

Do you have a sweet tooth and a sharp eye? '

JELLY
BEANS ©

How to play:

fjar and décide your best guesiie ‘
nwind’ ta an the QR code below =

+ Take a look at the jar and decide your best guess

« Take a ‘relax and unwind’ tag or scan the GR code below
« Enter your guess in the Contact Us form on the website

+ See how you go....... !

All will be revealed at 03:15 PM on Thursday (afternoon

rx
break). The closest guess wins the whole jar... | l

YOUR SWEET VICTORY AWAITS!

POLICY
PERFORMANCE

I FROM STRATEGY TO IMPACT

(™ 0431474979 () charli icyperformance.com.au
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Shapes

POLICY .
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Use consistent shapes
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Use consistent shapes

drivers failing to T' v
slow down ﬁ'ﬁ

lack of
signage/warnings m

poor visibility (e.g.
obscured signs)

gtr:pers failing to @

difficulty to use @

prams or mobility E\'
aids &("\
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Alignment

Information 1

Information

Information 2

Information

Information 3

Information
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Alignment

Information 1

Information

Information 2

Information

Information 3

Information
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Proximity
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Proximity
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Proximity

Heading 1

Heading 2

This is body text. This is body text.

Heading 1
Heading 2

This is body text. This is body text.

POLICY

52
Source: DesignLab - UW Madison PERFORMANCE



Proximity

Heading 1

Heading 2

This is body text. This is body text.

Heading 1

Heading 2

This is body text. This is body text.

POLICY -
Source: DesignLab - UW Madison PERFORMANCE



Proximity

« Eastern Grey Kangaroo

« Western Grey Kangaroo
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Proximity

Eastern Grey Kangaroo Western Grey Kangaroo
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Information 1

Information

Information 2

Information

Information 3

Information
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ss PERFORMANCE



Typography

Information 1

Information

Information 2

Information

Information 3

Information
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Typography tips

 If you plan to print your infographic, ensure that text is readable at arms
distance.

» Use a font size of at least 14pt for body text and larger for headings.
« Use sentence case and refrain from using all capitals.

« Test readability by printing a small section to confirm the text is clear and
easy to read.
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Select your graph type carefully

Length Part to whole Trend Proportion

p

o

Position Position (on 1 dimension) Position+magnitude
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A decision guide to data visualisation

Analyse the distribution

| \

BOXPLOT DENSITY PLOT

| I (for continuous variable)

HISTOGRAM/POLYGON
(for continuous variable)

What'’s your goal?

Visualise trend over time

Compare categories/groups

N2

LINE PLOT

[ Compare frequencies ” Compare proportions

— |

For discrete variables
(counts in distinct categories)

For continuous variables
(numbers within a range)

one whole

[Show proportion of]

Show proportions within each
cateogory

\: \’ \2

COLUMN

BAR CHART HISTOGRAM PIE/DOUGHTNUT CHART

CHART

»Q'l

\’

STACKED COLUMN STACKED BAR

Compare relationship

/\\

[ 2 variables ] [ 3 variables

N J

SCATTERPLOT HEAT MAP BUBBLE CHART

POLICY "
s PERFORMANCE



Final comments...

* Your infographic is not intended to replace your report but rather to
enhance it by providing a visual summary or overview of key points

» Robust data is non-negotiable. Prioritise transparency, test for
accuracy and validate sources before visualising

« Keep Al in check. Use it to support, not steer. Human judgment and
contextual understanding remain essential

» Acknowledge that an infographic does not present the entire set of
information and needs to be selective
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Thank you for attending

Please connect with us on LinkedlIn

l'ﬂr a

.JI,

Arun Callapilli Charlie Tulloch
Research & Evaluation Consultant Director
Policy Performance Policy Performance
0478 922 509 0431 474 979
arun@policyperformance.com.au charlie@policyperformance.com.au
POLICY
PERFORMANCE

www.policyperformance.com.au
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